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“Visual styles move so quickly and are
exchanged so freely online that it can

'be difficult to pin them to a geography,”
says Southwest judge Randy J. Hunt.

“I think what we see regionally has more to do
with industry (which clients are located here)
and economy (budget and scale),” Hunt says.
when judging, he considered “possible audiences,
what seemed to be the intent, the use of materials,
and the attention to detail and craftsmanship.”
The pieces that exhibited high-end physical mate-
rials like the Pentagram Signs book really stood
out, as did those that made creative use of modest
materials like Johnson's Backyard Gardens.

The work presented here also reflects a
surprising trend toward being referential to
historical and colloquial styles such as with the
understated Trés Leones packaging design. “It felt
established, confident, and old, which is exactly
what you want a good bottle of liquor to look like
{and how you want it to make you feel, too),” Hunt
says. And this, he continues, is a primary criterion
of good design, whether work has an interesting
“feeling.” Throughout judging, he asked himself,
“Do | respond to this at a visceral level?”

“Good design informs,” he says. “Sometimes it
does so through clarity, others through ambiguity
and intrigue.”

“The design community in Phoenix has really
gtarted coming together in the last few years.
Zometimes we envy those wha live and work
in eneatihee hubs likke Mew York City, but mone
and mare we'ne finding Inspiration locally.”
-ARGELA HARDIZON SEESAW DESIGNS

“Dallas has an amazingly close-knit design
community. We ook out for each other, and.
though we're sl compaeting for the same
bussiness, when we get together that gets
Lefe at the deor.”

-JEFF BREAZEALE THE MATCHEOX STUDID

“Fort Warth dossn't have a huge concentra-
tion of ad sgencies competing for local
market share—there an encugh (o keep us
o our toes Bt it B0t As cut-throat as other
markets, One of the bigger challenges is
breaking out of the small-town agency
stersotype ta add larger clbents nationally.™
-THEY SPRMHELE BALODM AGEMNCY

“In dustin I'm surreunded by 50 many creative
people and a wide varkety of cultural influ-
ences and creative outlets, The influx of
creative professionals pushes you to be bet-
ter, but makes it difieult for anyone looking
for employment.”

-DERAIT DEROUEN THE MADHOUSE

“Thare's a broad client base in Houston that
sllaws us to learn and work on projects from
many different industries—rfrom research
ardd medicing to food distribution to fashisn.”
-DEUCE CREATIVE

“My favorive thing about being a designer in
Diallas Is the great relationships among the
graphic designers and wendars. My mosy
challenging thing is overcoming the three-
digit-degres weathes,”

-SHAROM LEE ROVILLD DESIGH ASSOCIATES
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